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Please tell us about your background  
and training.
I have over 10 years’ experience in high 
end, value and fast fashion brands, starting 
with Ted Baker at the beginning of my 
career and most recently at the start-up 
brand Lost Ink. As a buyer, I have project-
managed the development of ranges from 
design stage through sales, order cost price 
negotiations and production to delivery, 
with a comprehensive understanding of 
logistics, marketing, merchandising and 
accounting. I specialise in knitwear and 
have an in-depth knowledge of designing, 
yarn, gauges, fit and construction of 
knitwear garments. I have also built up a 
wealth of experience in styling for websites, 
editorial lookbooks and catalogue shoots, 
as well as styling shop window outfits.

How did you come to launch your brand?
I was made redundant from my role as 
knitwear buyer at Lost Ink in April last year, 
which gave me the push to go out on my 
own and follow my dreams of owning my 
own business and starting the brand. I’m 
obsessed with fun, colourful knitwear and 
wanted to give people an opportunity to buy 
unique boutique-style knitwear that was 
different from the high street and didn’t cost 
an alarming amount. Backed with all the 
knowledge and lessons I’d learnt from my 
past roles as a buyer for a variety of brands,  
I decided to take a huge leap of faith in 
myself and launch Cara & The Sky!

Not only do I want to make amazing, 
colourful, affordable knitwear, I also want 
the brand to promote positivity, supporting 
each other and believing in yourself. The 
brand’s underlying ethos asks each and 
every one of you to Create A Right Attitude 
& Reach The Sky – CARA – which is how 
the name Cara & The Sky was born.

Cast on with...
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Tell us about the brand.
Cara & The Sky is an independent label with 
a positive outlook on life. The London-born 
brand is designed for fun-loving, free-
spirited humans with a love for knitwear, 
bright colours and unique style. With the 
collection made right here in the UK, we 
know that if you believe in yourself, live 
life to the full and have the right mindset, 
anything is possible.

With knitwear at the heart of the brand, 
each unique style has been carefully 
considered, from shape to quality to fit. We 
want to slow down fashion. The designs are 
trend-driven but trendless, giving longevity 
to each style. You can wear it this season, 
and it will be just as relevant next season. 

Cara & The Sky bridges the gap between 
the high street and the high end. All swing 
tickets and back neck labels are made from 
recycled materials. All packaging is fully 
recyclable, and all our brand notes and 
vouchers are made from 100% recycled paper.

Your knitwear is produced in Britain – can you 
tell us why, and whether it was straightforward 
to find ways to manufacture in this country?
Each collection is designed in London 
and made in the UK, and we use trusted 
manufacturers based in Leicester. We chose 
this specifically to support the UK-made 
fashion industry, and it also helps reduce 
the carbon footprint of our garments – no 
airfreight for us!

So many of the brands on the high streets 
are made all over the world. Cara & The Sky 
is offering you quality products made right 
here in the UK. Where industry once thrived, 
the demand for cheaper mass-produced 
clothes pushed manufacturing to the Far 
East. We want to support local factories and 
bring the industry back to the UK.  

There was a particular supplier that I’ve 
worked with previously and I knew it had 
factories in the UK. I understood its pricing 
level and quality, so I approached that 
company first and asked for its support.

The company agreed to take a risk on 
a start-up and now all the knitwear for 
Cara and The Sky is manufactured at its 
partnered factory in Leicester. Not only 
do I love the fact that the brand is helping 
to bring industry back to the UK, but it 
also means I can visit the company if there 
is a problem and it also helps to achieve 
transparency – something that is usually 
harder to achieve if you are working with a 
factory halfway across the world.

What inspires you?
My customers are my biggest inspiration. 
Street style and people’s own interpretations 
of fashion have a huge impact on how 
I design – seeing what people actually 
want to wear and how they style it. I think 
now more than ever people have so much 
freedom with what they wear, going bolder 
and brighter.

More and more customers are moving 
away from the mass market high street, 
consumers are looking to buy into product 
trends but also want to express individuality 
and personality by finding new and exciting 
independent brands, either through online 
platforms, creating the “social discovery” 
effect, or with local boutiques which can 
offer unique brands.

I wanted to create a brand that allowed 
customers to buy into amazing fun 
colourful knitwear, made in the UK, and 
that was affordable, so that they can fall in 
love with their clothes knowing they will 
last a lifetime. Seeing people’s reactions to 
the brand is what drives me to keep going. 

What is your design process?
Research and inspiration is continuously 
happening all through the year as I’m 
inspired by everything I see and do, from 
travel to family and from walks in the 
country to nights out in London. Street 
style captured at fashion weeks has a big 
impact, but as with the first collection, each 
style has been designed to be trend-driven, 
yet trendless. I want each piece to be a 
statement but a classic, so you can wear it all 
season long, put it away and when you get it 
out for next season it’s just as relevant. I am 
big on the slowing down fashion movement, 
and making more considered purchases so 
consumers love everything they own and 
wear it over and over again, rather than 
wearing it once and throwing it away.

At the beginning of a season I’ll create 
mood boards and colour palettes to start 
organising my thoughts for overall colour 
direction and themes. I’ll spend a day 
putting all my thoughts down on paper 
with my supplier, and then spend a number 
of days working directly with the factory 
putting all my designs into work. 

All our twist and colour combinations 
have been developed in-house, so are unique 
to the brand. I love mixing different cables 
and stitches together to create something 
that is visually new and unexpected. I 
spend a lot of time in the factory with the 
technician working on ways to mix the cables 
and stitches seen on the pieces to make them 
unique and different to what’s already out 
there. It’s a very hands-on approach to make 
sure everything comes out perfectly. We will 
knit a panel, check it works, go again until 
it’s right, but this is what makes Cara & The 
Sky’s products stand out from the rest. 

My skills are developing every season, 
every day is learning! t
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What is your favourite part of the process?
Every part of the process is exciting for me, 
especially seeing samples for the first time 
and then seeing them come to life through 
the lookbook campaign. But I think the best 
feeling is when I see the brand selling in 
actual stores across the country – that gives 
me a huge sense of achievement that I have 
actually done this, created a brand that is 
selling successfully in boutiques. 

What will you be doing next?
I am in the middle of showing our second 
collection to wholesale customers and 
buyers, which is very exciting! I’m aiming 
to be in 30 boutiques across the UK next 
season. I have learned a huge amount from 
the first collection and am putting all those 
lessons into practice with the new range. I 
am targeting a much broader customer base 
through shape, styling and imagery, as I can 
see that the target customer base is now 
much wider than where the brand started. 
The second collection will be available to buy 

on our own website and in select boutiques 
across the country from September. 

How have you been affected by the 
Coronavirus pandemic and the lockdown?
I knew starting a brand was going to be 
hard. If the storms weren’t bad enough, 
never in a million years did I think I would 
be faced with pretty much total global 
shutdown! Either the higher powers are 
trying to tell me something here, or this is 
one heck of a learning curve I am facing.

But I believe in myself, I believe in the 
brand and what we are trying to achieve. 
I believe in the product, and I believe in 
all the boutiques, markets, pop-ups and 
customers that have supported us this far!

What is great about a young online 
brand is that it can adapt and evolve very 
quickly. Since the lockdown we have 
taken part in our first virtual pop-up with 
Discovher Goes Pop, helping female-led 
small businesses connect with a much 
wider audience.

We also wanted to give back to the 
community and support the NHS, so we 
teamed up with the Big Blue Raffle and 
donated one of our styles, which helped 
raise £1,800 that week for the NHS 
Charities Together.

It’s been incredible to see how everyone 
has pulled together to support one another 
to keep small businesses going. I have a 
huge network of support, from industry 
experts I have met along the way to friends 
and family who keep me motivated to not 
give up. After all, it’s the local businesses, 
brands, artists and makers that make all 
our lives vibrant and exciting, and form the 
backbone of our British culture. If we work 
together, we can achieve greatness. 

These are unchartered waters we’re 
navigating, but I am taking it one day at  
a time to keep building my dream and 
know that with the right attitude, anything 
is possible!

caraandthesky.com
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“After all, it’s the local businesses, brands, artists and makers that 

make all our lives vibrant and exciting, and form the backbone of 

our British culture. If we work together, we can achieve greatness.”
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